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	Questions
	Answers

	What is social media?
	

	What’s a blog?
	

	What is web conferencing?
	

	What are the 4 risks of social media identified in the article?
[bookmark: _GoBack]
	

	What are the 5 rewards of social media identified in the article?
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Rewards of Social Media
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Did You Know?

73% of American
teens who use the Internet
also use social networking
websites.

Source: Pewlntemet and American
LifeProject
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What Is Social Media?

Soctal media s a form of online communication using Web-
Boced tools such as comment-enabled blogs, social networkin
Sites, online content communities, and virtual game worlds
Users can send messages and share pictures, news, and status
updates with friends, family, and even strangers.

Social media tools—such as Facebook and Twitter—have
drastically changed how we communicate. These tools make
{nteracting in real time possible without actually being face to
face with another person. Businesses also use social media to
reach customers, and many people rely on social media to leam
about what is going on in the world in real time.

Types of Social Media

See below for some of the latest tech tools that make
online social interactions possible. Often, there is overlapin
functionality among different social mediia types.

Social Networks

Social networks allow us to connect to others online through
status updates, wall posts, and shared pictures and videos.
These sites are formed around user profiles, and they allow
users to share information, such as favorite movies or music.
Examples: Facebook.com, Myspace.com, Linkedin.com

Blogs
Ablog s like an online journal. Bloggers can write about any.
subject, from atrip they took to day—to-day life. Some bloggers
offer advice on different topics. Many blogs are public, though
some may require registration to read. While you can leave
comments on many blogs, comments are often reviewed first
by the blog owner before they are posted.

Examples: WordPress.com, Blogger.com

Microblogs

People often use microblogging to keep people up to date:

on their“status such as what they re doing at the moment or
what is on their mind. Often, there is a character limit (suchas
140 characters for Twitter). A microblog post is much shorter

than a blog post. Status updates on Facebook are considered
microblogs.

Examples: Twitter.com, Tumblr.com
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Wikis

Wikis are online tools that allow community members to add to
and edit posted information in a shared space.

Examples: Wikispaces.com, Wikipedia.org

Podcasts

Anyone can make and subscribe to a podicast, which can be
played on MP3 players. Audio podcasts are audio-only. They
include radio programs, news reports, and even language
{essons. Video podcasts are just ke audio podcasts, but they
include audio and video,

Examples: BBC.com, Apple.com, NPR.com, Ted.com,

News.Discovery.com

Online Communifies

In online communities, users have common interests (such

2 gaming or traveling), and they communicate online. The
format of the websites allows users to share information.
Examples: TripAdvisor.com, Sk-gaming.com

| tripadvisor

Virtual Social Worlds and Virtual Game Worlds
Virtual worlds simulate the experience of real life through the
use of an avatar, or a digital version of oneself, that interacts.
with the online community. Users can chat with each other
in real time. Examples: Secondlife.com, Worldof Warcraft.
us.battlenet

Media Sharing

Media sharing websites allow visitors to post their own videos,
photos, or other content and view content that other users have
posted. Many companies use YouTube to create channels that
Users can subscribe to. Examples: Youtube.com, Flickr.com

Online and Video Chatfing

Online and video chatting websites allow users to chat with
one another, either through typing or with telephone or video
calling. Most of the websites are free.

Examples: Skype.com, FaceTime.com,

Yahoo.com, Google.com, MSN.com, Apple.com

Web Conferencing and Webinars

Web conferencing allows users to participate in an online
meeting or a webinar, which is a presentation, seminar, or
workshop conducted over the Web. Examples: Webex.com,
GoToMeeting.com
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Risks and Rewards of Social Medi

Soclal media can help us build strong relationships and connect
With old friends, business colleagues, and family members, but

it can also put our privacy at isk and negatively affect our social
relationships in real life. Learn more about the risks and rewards of
social media by reading the information shown below.

Social Media

Risks of Social Media
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